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Question 1

Refer to Fig. 1 (Insert), information about Dublin, a city in the Republic of Ireland.

 (a) Using Fig. 1 (Insert), explain two reasons why tourists may wish to participate in cultural 
experiences in Dublin. 

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[4]



3

9395/41/O/N/15© UCLES 2015 [Turn over

 (b) Dublin receives 3.5 million visitors each year. 

  Analyse the likely positive socio-cultural impacts of Dublin attracting so many visitors each 
year. 
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 (c) Discuss how altering the authentic tourism product may affect the host population. 
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Question 2

Refer to Figs 2 and 3 (Insert), information about Mauritius, an island in the Indian Ocean.

 (a) Using Fig. 2 (Insert), explain two reasons to support the International Union for Conservation 
of Nature’s (IUCN) belief that Mauritius has endangered flora. 
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 (b) Discuss the possible ways in which adventure tourism holidays may conflict with ecotourism 
values. 

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 .............................................................................................................................................[12]



7

9395/41/O/N/15© UCLES 2015

 (c) Analyse the positive economic impacts that adventure tourism activities may have on 
Mauritius. 
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